
EXPERIENCE

Product Manager & UX Consultant, Urban Archive, New York, NY

October 2018



	•	Conducted user interviews, usability tests, and comparative analyses to determine user pain 
points with the current app and drive design decisions

	•	Re-designed information architecture through research, resulting in a 52.7% decrease in task 
completion time and a 42.7% increase in ease of use

	•	Acted as product manager for the team to ensure scope of product aligned with both user and 
business needs

Manager, Strategy and Partnerships, Noodle.com, Boston, MA & New York, NY

May 2018-August 2018



	•	Led “content” and “expert” institutional partnerships for the company

	•	Signed four content partners and three expert partners in 60 days

	•	Responsible for creating the onboarding strategy for “experts”


Research Analyst, Market and Brand Research, BuzzFeed, New York, NY

January 2018-May 2018



	•	Created a new line of consumer product goods through original research, and discovered a lucrative, 
untapped potential market

	•	Managed vendor relationships including organizing training sessions to educate research team 
members on various tools

	•	Collaborated across research teams to develop category-specific insights in conjunction with the 
advertising organization 


Research Coordinator, Market and Brand Research, BuzzFeed, New York, NY

April 2017-January 2018



	•	Designed and led research studies in collaboration with all of BuzzFeed’s franchises— Commerce, 
Tasty, Nifty, Advertising, Studios, News, and Editorial 

	•	Scoped and managed a thought leadership study focusing on organic sharing through social channels

	•	Reconstructed and directed BuzzFeed’s proprietary internal panel of 15,000 brand loyalists known as 
the BuzzKeepers

Research Coordinator, Ad Effectiveness, BuzzFeed, New York, NY

June 2016-April 2017



	•	Proposed and conducted research unlocking a new “Adulting” content grouping 

	•	Analyzed campaign level data to develop key insights and recommendations to improve future ad 
programs with the brand

	•	Worked with client services and sales teams to understand client goals and create research questions 
aligned with them 

	•	Updated and tracked Ad Effectiveness study volume over time allowing for informed budgetary asks 
and team planning


Business Analyst, Innovation & Experience Technology, Tiffany & Co., New York, NY

January 2019-Present



	•	Acted as product manager for new in-store mobile technologies from conception to implementation 
following an agile methodology

	•	Ensured complex business requirements are appropriately met by writing user stories, managing 
developers, and overseeing the QA team and process

	•	Lead UX research and UX design efforts for mobile point of sales application and product catalog 
application

	•	Ran weekly status update calls with cross-functional project team

	•	Managed and prioritized backlogs for product road maps






CONTACT
danielleboris.com


646-642-0424


daniellet.boris@gmail.com


90 East End Ave, New York, NY



SKILLS

Product: Wireframing, Rapid Prototyping, 
Task & User Flows, Information 
Architecture, Feature Prioritization, User 
Stories 


Research: Survey Writing, User 
Interviews, Usability Testing, Persona 
Writing, Comparative & Competitive 
Analyses, Heuristic Evaluation, User 
Recruitment, Card Sorting, User Journeys, 
Panel Management, Forced Exposure 

Software: Sketch, inVision, Zeplin, 
Abstract, Marvel, Google Analytics, Google 
Surveys 360, eMarketer, Qualtrics, Vision 
Critical 

Other: SQL, Public Speaking, Presenting, 
Leadership, Cross-Discipline Teamwork, 
Writing, Communication

EDUCATION

General Assembly

UX Design Immersive

Class of October 2018

10-week, full-time course covering six 
projects in two-week sprints

Cornell University

Johnson Cornell Tech MBA Candidate

Class of May 2021

Concentrating in Entrepreneurship

Forté Fellow, Merit Scholar

Cornell University

B.S. Communication & Technology

Class of May 2016

Minors: Business, Education

Cum Laude

The Horace Mann School

High School Diploma

Class of June 2012

Independent Study Scholar, Body Image and 
the Media

D A N I E L L E   B O R I S
With a background in research, I bring a data-driven approach to product management. Upfront and open-minded, I believe 

everyone brings something to the table, and the key to business growth is integrating digital and physical platforms to 
create more joyous user experiences.


